Pelaksanaan bisnis multi level marketing di Tiens Syariah Subang by Fathurohman, Imron
  
ii 
 
DAFTAR ISI 
 
Halaman 
HALAMAN JUDUL ..................................................................................... i 
ABSTRAK ..................................................................................................... ii 
DAFTAR ISI ................................................................................................. v 
DAFTAR TABEL ......................................................................................... viii 
DAFTAR GAMBAR .................................................................................... ix 
BAB I PENDAHULUAN ...................................................................... 1 
 A. Latar Belakang Penelitian .................................................... 1 
 B. Rumusan Masalah ................................................................ 15 
 C. Tujuan Penelitian ................................................................. 15 
 D. Kegunaan Penelitian ............................................................ 16 
 E. Kerangka Pemikiran ............................................................. 16 
 F. Kajian Pustaka ..................................................................... 23 
 G. Langkah Penelitian ............................................................... 26 
 1. Metode Penelitian .......................................................... 26 
 2. Sumber Data ................................................................... 27 
 3. Teknik Pengumpulan Data ............................................. 28 
 4. Analisis Data .................................................................. 29 
 H. Sistematika Penulisan .......................................................... 29 
BAB II AKAD BISNIS MULTI LEVEL MARKETING .................... 31 
 A. Pengertian Akad ................................................................... 31 
 B. Pengertian Akad Jual Beli .................................................... 44 
  
iii 
 
 C. Macam-macam Akad Jual Beli ............................................ 60 
 D. Pengertian Bisnis ................................................................. 83 
 E. Pelaksanaan Bisnis secara Syariah ....................................... 86 
 F. Bentuk Akad Bisnis Multi Level Marketing ........................ 89 
 1. Akad Al-ba’i wal Murabahah ......................................... 89 
 2. Akad Wakalah bil Ujroh ................................................. 97 
 3. Akad Ju’alah ................................................................... 103 
 4. Akad Ijarah ..................................................................... 106 
 G. Deskripsi Fatwa DSN-MUI Nomor: 75/DSN/MUI/VII/ 
2009 tentang Pedoman Penjualan Langsung Berjenjang 
Syariah ................................................................................. 
 
 
112 
BAB III PELAKSANAAN BISNIS MULTI LEVEL MARKETING 
DI TIENS SYARIAH SUBANG ............................................... 122 
 A. Proses Pelaksanaan Penjualan Produk ................................. 122 
 B. Proses pelaksanaan Rekrutmen ............................................ 127 
 C. Proses Pelaksanaan Pembagian Bonus (Ujrah) ................... 133 
 1. Bonus Omset Perkembangan ......................................... 135 
 2. Bonus Omset Penjualan ................................................. 139 
 3. BSN dan BSI .................................................................. 143 
 4. Special Reward .............................................................. 144 
BAB IV ANALISIS HUKUM EKONOMI SYARIAH TERHADAP 
BISNIS MULTI LEVEL MARKETING DI TIENS 
SYARIAH SUBANG ................................................................. 147 
 A. Pelaksanaan Penjualan Produk ............................................ 147 
  
iv 
 
 B. Pelaksanaan Rekrutmen ....................................................... 155 
 C. Pelaksanaan Pembagian Bonus (Ujrah) ............................... 160 
BAB V PENUTUP .................................................................................. 165 
 A. Kesimpulan .......................................................................... 165 
 B. Saran .................................................................................... 166 
DAFTAR PUSTAKA ................................................................................... 167 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
v 
 
DAFTAR TABEL 
 
Halaman 
Tabel I Gambaran Kerangka Pemikiran ................................................ 23 
Tabel II Harga Paket Membership .......................................................... 131 
Tabel III Perhitungan Bonus Bimbingan .................................................. 138 
Tabel IV  Perhitungan Bonus Prestasi ....................................................... 141 
Tabel V Perhitungan Bonus Kepemimpinan ........................................... 142 
Tabel VI Perhitungan Bonus Sharing Internasional ................................. 143 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
vi 
 
DAFTAR GAMBAR 
 
Halaman 
Gambar I Tujuh benuk bonus utama di bisnis MLM Tiens Syariah .... 135 
Gambar II Contoh Bonus Sponsor ......................................................... 136 
Gambar III Contoh Bonus Pasangan ....................................................... 137 
Gambar IV Fakta keadilan dalam bisnis MLM Tiens Syariah ................ 145 
 
